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EUROPEAN DIGITAL ALLIANCE BETWEEN 

THE TF1 GROUP, PROSIEBENSAT.1 AND MEDIASET 

 

THE TF1 GROUP IS TAKING AN EQUITY STAKE IN STUDIO71, WORLD NO.4 MCN 

THE TF1 GROUP BECOME THE OPERATOR OF STUDIO71 IN FRANCE 

 

 

The TF1 group is taking an equity stake in Studio71, the world no.4 MCN 

The TF1 group is accelerating its push into digital by taking a 6.1% equity stake in Studio71, the no.4 

MCN (Multi Channel Network*) worldwide with over 6 billion video views per month and 1,100 channels, 

and European market leader in terms of the subscriber base per channel. Studio71 – which has an 

international footprint, with a presence in Germany, the USA and the UK – is a subsidiary of 

ProsiebenSat.1, a major media group in Germany 

This partnership forms part of a pan-European alliance, with ProsiebenSat.1 simultaneously entering into 

a similar arrangement with Italy’s Mediaset, the leading private-sector media group in Italy. 

This tie-up between three major players on the European broadcasting scene will enable Studio71 to 

aggregate a quality, high-powered audience and build new relationships with the major international 

platforms. 

It will also give Studio71 the capability to offer talented web creatives international exposure in the USA, 

Germany, Italy, the UK and France, and to deliver global marketing solutions to advertisers. 

 

The TF1 group is to be Studio71’s operator in France 

For the launch of Studio71 in France the TF1 group will use Finder Studios, of which it is a shareholder 

alongside Makever. Studio71 is to become a strategic shareholder of Studio71 France in order to 

accelerate its development. 

Finder Studios is the no.2 MCN in France, with a portfolio of 70 web content creators and 200 million 

video views per month. In less than two years, Finder Studios has become no.1 in the beauty and style 

niche, and no.2 for humour.  building a strong reputation through collaborations with iconic brands and 

with the most influential female YouTubers via events such as the “Get Beauty” show in Paris.  

 

 



Short spin-offs from TF1 group programmes will add a rich seam of premium content to the Studio71 

offering, with strong potential for building audiences and user loyalty.  

This new entity will also draw upon the editorial and marketing expertise of the international teams at 

Studio71, especially in Germany and the United States. 

Digital video content sourced from the alliance will be commercialised in Francophone territories by TF1 

Publicité, the TF1 group’s advertising airtime sales house. Studio71’s international content, which 

already generates over 60 million video views per month in France, will be incorporated into TF1 

Publicité’s commercial offerings. 

This deal reinforces TF1 Publicité’s push into new audience segments and consolidates its position as 

France’s no.1 content marketplace. 

This transaction is subject to clearance from the German and Austrian competition authorities.   

 

This investment represents a key plank in the TF1 group’s digital strategy, and addresses three major 

ambitions:  

 becoming a benchmark online video player in France across all platforms by developing content 

targeted at millennials; 

 

 reinforcing TF1 Publicité’s position as a key partner for advertisers seeking to reach new 

audiences; 

 

 providing web content creators with unrivalled exposure (TV, digital, diversifications) and 

international audience monetisation.  

 

 

Gilles Pélisson, Chairman  & CEO of the TF1 group, says: “Taking an equity stake in Studio71 positions 

the TF1 group in the global digital ecosystem alongside two major European media groups. And 

becoming the operator of Studio71 in France strengthens the TF1 group’s market leadership in multi-

platform online video and consolidates TF1 Publicité’s status as France’s leading content marketplace. I 

am delighted to be developing this strategic alliance, which gives the TF1 group the opportunity to build 

a parallel universe alongside TV, on a European scale.” 

 
 
 
 
*  A Multi Channel Network (MCN) is a content/influencer aggregator that specialises in managing, promoting and monetising 
video content and digital creatives on major platforms like YouTube.  
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